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John Deklewa & Sons, Inc. has made its mark as one of the 


premier general contractors in the Western Pennsylvania . 
construction industry by being attentive to detail. Since the 
company's founding in 1918 by John Deklewa Sr., the firm has 

engaged in most types of construction activity. From building 
construction, water and waste treatment facilities to high-end 


residential and fine millwork installation, Deklewa applies 


state of the art construction technique and a sense 
of fine craftsmanship 


Everyone at 
John Deklewa & Sons, Inc 


is proud of its 75 year history and of their 


rock solid reputation as a provider of quality - p 
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Tooting Your Own HOPI cree ces es 


Marketing is one of those things that many 


We really aren't marketing 
‘services’ or ‘products’ or 
“the firm” — we're 
marketing US. 


IN THIS ISSUE 


Marketing for Success. ee 8 
Many firms often confuse marketing with public relations 
and advertising. But is it more than that? 


What is Your Chapter Doing to Market 
Your Profession and Your Firm ....... 12 
Marketing the profession of architecture and showcasing 
member firms and architects are two of the main goals of 
AIA Pittsburgh. 


Building Documentation: A Student 
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Students engage in an activity that enhances their skills 
as future architects, strengthens the University's ties to 
the community and in turn gives the community 
important information 
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Fallingwater: Frank Lloyd Wrights Romance with Nature 
provides more insight into a beloved local treasure from 
its curator. 
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On the cover: Facade of AIA Pittsburgh building. 
Watercolor by Robert Bowden. 


of us look upon like medicine. We know it's good for us, 
but we really don't want to do it. Whether it's architecture, 
law, consulting, or any other field, we want to get down to 
the "real" work that we love and that consumes us. But, 
life just doesn't happen that way. In order to do the "real" 
work, we have to pay our dues - over and over again - 
getting our name out there, staying in touch with once and 
future clients, keeping up our technical skills so we can be 
recognized as experts in our fields. If we're lucky, we en- 
joy this part of the business and relish the challenges of 
the marketplace. If not, we've got a problem. Maybe a 
partner who is better at it and enjoys it more will carry the 
load, but we can't escape our responsibility for marketing 
ourselves totally. Aye, and there's the rub: we really aren't 
marketing “services” or “products” or the “firm” — we're 
marketing US. We are the product! And what an uncom- 
fortable thought that is for those of us who aren't secretly 
aspiring performers, politicians, or megalomaniacs. 


You may not fall in love with marketing after reading this 
month's issue, but perhaps understanding it more, hear- 
ing the comments of colleagues and reviewing the basics 
will establish a better comfort level. AIA is working hard 
to assist, both on the chapter and national levels. You can 
help by sharing your successes and failures with your col- 
leagues. As we ve noted before, architects are not in com- 
petition with each other as much as with those who build 
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without the services of an architect. Sharing your stories 
can only help elevate the entire profession in the eyes of 
the public. 


The good news is that your reach is expanding. There is 
solid evidence that you as professionals are gaining re- 
spect in policy circles and your opinions are being sought 
out more frequently by both policymakers and the media. 
That can only help build recognition of the importance 
and affordability of architectural services, as well as 
translate into dollars for each of you who participate 
in some activity. 


Many thanks to artist Bob Bowden who graciously painted 
the watercolor of the AIA building on Ninth Street for our 
cover. Bob is back this month with another exhibition of 
his works called Aspects of Pittsburgh, and you can see 
the watercolor for yourself the way it was meant to be seen 
— in color. 


Here's to an invigorating fall, cooler weather, and the an- 
nual Gold Medal Lecture. This year, Tod Williams, FAIA, is 
featured, and you don't want to miss hearing him. Mark 


your calendars for September 15 - and be there! 


And finally, if you've been waiting to read about the prac- 
tice of Feng Shui, you wii! just have to wait a little longer. 
Delays on the house we intend to feature have caused us 
to move the article back to 1998. fft 


ACCESS THE PROFESSIONALS 


ADA, Inc. is a niche firm specializing in ADA & other accessibility-related regulations. We 
provide a range of consulting services, combining the users' perspective with an in-depth, up- 
to-the minute knowledge of the regulations. We offer design professionals creative and cost- 
effective technical assistance, from concept through construction administration, to help ensure 
compliance and usability. 


Our satisfied customers include: PNC Bank, Oxford Development Company, The Galbreath 
Company, Michael Van Valkenburgh Assoc./Pittsburgh Cultural Trust, The Pittsburgh Zoo & 


Carnegie Mellon University. 


Contact Joan Stein, President and CEO, at 


412-265-2ADA (Voice/TDD) 


ADA, Inc. is represented by Diversityworks 


Accessibility 
Development 
"Associates, Inc. 


Center tar Independent living 


from the top 


LI 
Getting Out the Message by Anne Swager, Executive Director 


| had an opportunity to skip out of the office 

all day recently and still call it work. This doesn’t happen 

too often. Nevertheless, and despite my total lack of ability 

to draw any identifiable objects, much less to scale, | was 

invited to be a part of the Pittsburgh Downtown Plan's de- 
sign charette. | jumped at the chance. It meant a 
day away from the phone, my desk, the computer 


and, most of all, | was going to finally have the op- 
portunity to understand all the fuss about charrettes. 


We started off the morning assigned to a predeter- 
mined group to discuss three different scenarios 
for downtown development including the Strip and 
the North Shore. My group got off to a rocky start. 
Thirty minutes into it, we hadn't answered any of 


“The efforts of the 
architects involved in the 
Downtown Plan design 
charrette went further to 
market the profession 
than any slick brochure, 
glib ad or high-powered 
interactive website could.” 


the questions that were supposed to serve as a ba- 
sis for our report. Talk quickly broke down to group 
members vying for why their favorite projects were 
so important. Getting the group to move forward 
was proving impossible for the facilitator. l'm pretty 
skilled at getting groups to make some progress, 
but I, too, was clueless. 


Fortunately, the staff sensed our impasse and sent 

us our saving grace, an architect. In a matter of 
minutes, the focus switched to the drawing in the middle 
of the table and when the time came to give our report, we 
were as well prepared and focused as all the other groups. 
In the afternoon, we developed the details of the overall 
scenario on which all the groups had concurred. 


We were divided into different teams this time and the pro- 
cess began again. At the end of the day, we presented our 
reports to Mayor Murphy. My group had been only mod- 
erately successful in fully developing our vision for a new 
convention center. Discussion broke down on what and 
where the transportation should be and how to treat the 
riverfront. Unfortunately, we didn't have an architect in this 
group. 


Six people, one from each group, were chosen by their 
groups to present their reports to the participants, the press 
and the Mayor. | was pleasantly surprised to see that out 


of the six chosen, four were architects and one was me. 
Since | work for architects | bet you expect me to say they 
did a great job and you are right, | will because they did. 
As further proof, let me cite an editorial by the Pittsburgh 
Post-Gazette several days after the event. The editorial 
strongly endorsed the process and the plan as a vision for 
our future shaped by the participants: architects, planners 
and developers. That's pretty heady stuff...to be listed as 
one of the groups that is responsible for a vision for our 
future that the press can endorse. 


In this issue of Columns, we talk about marketing, its im- 
portance and how to do it. The efforts of the architects in- 
volved in the Downtown Plan design charrette went further 
to market the profession than any slick brochure, glib ad 
or high-powered interactive website could. Instead of try- 
ing to explain what you do, you did it. The crowd was 
wowed, the media was impressed, and everyone in the 
room knew they couldn't do what you could do. 


The only black spot on the day was the woman who, be- 
fore her presentation, acknowledged how well the archi- 
tect did who came before her. But then probably to bolster 
her own case, announced that she only wished she could 
afford an architect's services. | wanted to jump up and say 
"of course you can, they don't charge nearly enough" but 
I'm glad | didn't. It would have been the wrong message. 
The real message that she needed to hear was that she 
can't afford nof to use your services. 


As the organization that represents you, we need to repeat 
this message loudly, clearly and frequently. Good design 
is the primary ingredient necessary for a building, a city, a 
suburb or a park to work well. If we want people to really 
hear us, you have to reinforce the message. My thanks to 
the architects who took potentially billable hours to show 
a group what they do better than anyone else. My thanks 
to all of you who participate in your local planning boards, 


zoning boards, design committees, playground commit- 
tees and other volunteer settings. You make my job a 


whole lot easier and heaven knows | need all the help | 
can get! fft 
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Aspects of Pittshurgh, 1997 


Robert Bowden watercolor exhibit coming to AIA gallery in September. 


obert Bowden will exhibit thirty-five new water 
colors at the A.I.A. Pittsburgh Gallery, 211 Ninth 
Street, from September 19 - October 17, 1997 
The exhibition is entitled “Aspects of Pittsburgh, 1997" 
and includes the image of AIA Pittsburgh's headquarters’ 
building featured on the cover. A preview reception of the 
exhibition will be held on September 18, from 5 p.m. to 


8 p.m. and is open to the public. 


The subject matter is post-industrial Pittsburgh's urban 
landscape in the spring and summer of 1997. 


"Aspects of Pittsburgh, 1997" is Robert Bowden's elev- 
enth one-person exhibition. He is represented in New York 
by Nicholas Davies & Co., Greenwich Village, and Hubert 
Gallery, 1046 Madison Avenue. 


LETTER TO THE EDITOR Conservation District Sees Increase 
SPARKLEchitecture The Allegheny County Conservation District an- 
AIA Pittsburgh's front nounced an increase in fees charged for technical review 


window needs you! We are 
planning on being the best 
Sparkle Site this holiday 
season but won't be 

unless you help! 


of erosion and sediment pollution control plans submitted 
pursuant to Chapters 92 and 102 of the Pennsylvania Clean 
Streams Law. The revised fee schedule became effective 
July 1, 1997 and range from $125 for 0-99 site acreage to 


Dear Cheryl: 

Thanks for the copy of the July/August issue of 
Columns. The article on the Rock and Roll Hall of 
Fame poster litigation was well written. The posi- 
tions of both parties in the suit were very clearly 
presented, and I'm sure members who read it will 
be better informed on this issue than they were 
before. Please let me know of any further devel- 
opments that come to your attention. 


Sincerely, 

DAVID K. PERDUE 

ASSOCIATE GENERAL COUNSEL 
AMERICAN INSTITUTE OF ARCHITECTS 
WASHINGTON, D. C. 


We will feature a tree festooned with architectur- 
ally themed holiday decorations in our front 
window. We will also display a limited number 
of original design holiday cards in the window. 
Like the tree ornaments, the cards should be 
original designs by architects or by an 
architectural firm. 


Decorations and cards for all winter holidays are 
welcome, including Christmas, Chanukah, 
Kwanza and the Winter Solstice. 


For more information and to participate, call 
Gloria Forouzan at the Chapter office, 471-9548. 


$1200 + $5/acre over 100 for 100 or more acres. 


MARKETPLACE 


IDEAL ARCHITECTURAL OFFICE SPACE 

Two Locations 

* Heart of Cultural District, 808 Penn Avenue, 
Offers river view. 12' ceilings, loft, massive beams 
2-400 square feet. Three floors available, elevator 
building. 


e Pleasant Hills, 91 Terence Drive, off Curry 
Hollow, 3000 square feet, stone floor entry, atrium 
reception, multi-level. Full kitchen, paneled 
executive office equipped with bar, bathroom with 
shower. Free parking. 
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Conferences 


The American Society of Architectural Perspectivists will 
hold Architecture in Perspective 12 October 23 - 
28, 1997 in Memphis, TN. The registration deadline is 
September 23, 1997. Late registrants will be charged the 
nonmember rate. For more information and registration, 
contact Alexandra Lee at (617) 951-1433 x225. 


Continuing Education 


Architects who need to fulfill their continuing education 
requirement for membership maintenance in the AIA may 
want to consider the National Council of Architec- 
tural Registration Boards’ Professional Develop- 
ment Program. It is an affordable and easy-to-use mono- 
graph program worth 30 AIA Learning Units in health, safety 
and welfare categories. For more information or to order 
NCARB monographs, call the Council office at (202) 783- 
6500, or visit their web site at http://www.NCARB.org. 


BOCA Code Update 


The City of Pittsburgh has adopted the 1996 BOCA code 
and copies are available at the Pittsburgh Bureau of Build- 
ing Inspection. Some of the differences from past years 
represent the first stage in the code development process 
to move toward a single building code for the entire coun- 


try. The 1996 codes use the designation” Chapter” for main 
divisions instead of the designation “Section” used in the 
1990 codes. The BOCA National Building Code/1996 has 
a new format that includes Chapter titles, content and se- 
quence of chapters exactly the same as shown in the “1993 
BOCA National Building Code Reorganization Summary”. 
The International Mechanical Code/1996 replaces the 
BOCA Mechanical Code. Finally, the 1996 Pittsburgh 
Amendments to the codes have been reduced to a neces- 
sary minimum by removing obsolete and non-relevant 
changes including the amendment to Section 3406.0 His- 
toric Structures (formerly Section 513.0). Thanks to Ber- 


nard J. Liff, FAIA who serves as chairman of the Board of 
Code Review for bringing this to our attention. 


news 


W The Concrete Reinforcing Steel Institute announced the 1998 Design Awards Competition of North 
America co-sponsored by architecture. All predominately site-cast, conventionally reinforced, concrete struc- 
tures can be entered. Eligible projects must have been completed between January 1, 1995 and October 27, 
1997 in the U.S., Canada or Mexico. For more information and to request a set of entry submission regula- 
tions and materials, fax to (847) 517-1206. Deadline is October 24, 1997. 


W The Wood Products Promotion Council announced the 1997 Wood Design Award Program recogniz- 
ing design excellence and innovative wood use in residential and nonresidential buildings and architectural 
interiors, either new or remodeled. Entries are invited for wood projects completed since January 1994. The 
deadline for submissions is October 10, 1997 and entry materials can be obtained from Judy Durham at the 
Architectural Woodwork Institute by phone (703) 733-0600 or fax (703) 733-0584. 


BLUPRINTS CD-ROM Now available 


Pennsylvania BLUPRINTS (Best Land Use Principles & Results, Interactively Shown) is an educa- 
tional multimedia CD-ROM of innovative, yet practical, land use regulatory techniques. Everything shown can be 
used in PA communities today. This is supplemented by further information including Solicitor’s Notes, Citizen/ 
Taxpayer's Notes, Engineer/Developers Notes, Economic Impacts and References; and a collection of im- 
age simulations and actual examples to clarify and illustrate regulatory concepts that are currently difficult 
to understand in typical text-based ordinances. Three copies are available for viewing through the Allegh- 
eny County Department of Economic Development (call Kay Pierce at 350-4356). To order your own copy 
of the CD-ROM, send a check for $14 made out to “Penn State University” to the Penn State Dept. of 
Landscape Architecture, 210 Unit "D", University Park, PA 16802-1429. 
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College bt Arts and Architecture, Penn State 
June 1997 


BLUPRINTS helps clarify and illustrate model 
regulatory concepts. 


Pennsylvania 
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ALA MEMBERS: 
COMMUNICATE MORE CLEARLY! 


With Bell Atlantic NYNEX Mobile as your cellular service provider, you ll enjoy 
a clear signal and superior system reliability. And you ll save 


money on your cellular phone bill, too. 


PITTSBURGH AIRTIME RATES ATA USAGE DISCOUNTS 
Monthly Access . $17.95 100-199... sees 296 
Peak Rate (Usage) ..9  .37/minute 200-290... ves sas 596 
Off Peak Rate (Usage) ...5 .17/minute SUMUS a sua cae 896 
500-799 o.an. 


No Activation Fee! 
A $25 Savings. 


800 or more........ 


Whether you already have a cellular phone or are thinking about buying one, 
you can start taking advantage of this offer from Bell Atlantic NYNEX Mobile 
now. Visit one of our communications stores or call 303-3067 for a 


wireless consultation visit in your office. 


Business Sales — Voice and Data - 303-3067 * Order by Phone 1-800-255-BELL 
North Hills - 4930 McKnight Road, 369-8500 « Downtown - 2 PPG Place, 392-0300 

South Hills — 2895 Banksville Road, 571-3300 © Ross Park Mall - 364-5041 * Century III Mall — 655-8850 
Monroeville - 3828 William Penn Highway, 856-2300 € Kittanning - Franklin Village, 543-6223 
Indiana Mall — 465-1040 * Westmoreland Mall — 830-9900 * Robinson Town Centre - 787-4220 

Butler - Moraine Pointe Plaza, 285-2900 ¢ Beaver Valley Mall - 775-2866 * South Hills Village — 835-2102 

Uniontown Mall - 425-0167 * Franklin Mall (Washington) — 228-5933 
A new two-year contract with Bell Atlantic NYNEX Mobile is required, and a $175 early termination fee applies. This offer is subject to the AIA/Bell Atlantic NYNEX Mobile agreement. 


Roaming, toll and long distance charges not included in the above rates. If you are a current Bell Atlantic NYNEX Mobile customer and would like to change your price plan, call our Customer 
Service Department at 1-800-922-0204, toll and airtime free, 24 hours a day, 7 days a week. Have your mobile telephone number ready. Proof of AIA membership is required. 


© Bell Atlantic NYNEX Mobile 
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Marketing jor 


by Cheryl R. Towers 


Firms often confuse marketing with public relations and 
advertising. But is it more than that? 


arketing as an idea is simple. Marketing is ev- 
erything you do to get or keep clients. It sounds 
Straightforward, but few people really under- 
stand the far reaching implications of that statement. For 
instance, what kind of marketing are you doing if your re- 


ceptionist is a grouch? If photographs of your work are 
grainy and unclear? If your proposals carry misspellings, 
poor grammar and convoluted sentences? If you rarely 
perform any community service, always eat lunch at your 
desk, never follow up to see if a client is happy with a job 
you did, and never refer work to your colleagues, even 
when you're too busy to handle it yourself. Not a pretty 
picture, is it? And that's the point. 


arketing is all about how you present yourself to the world 
to get or keep those clients you so badly want and need. 


caj 


he message is that we are marketing all the time, whether 


= 


e know it or not. The trick is to have good practices so 
ingrained in our thinking and actions that we always present 


ourselves as individuals and companies that others want 
to associate with. 


The first step is to. perform quality work and do what you 
Say you are going to do. Remember the mantra: on time 
and on budget. Better yet, early and under budget. But 


why? Again, the reason is simple: the easiest work to get 
is work that comes from referrals and repeat business. If 


people know you and know that you do a quality job on 
time and on budget, they will sell you. Richard Glance, 


AIA, for instance, sends out a client satisfaction question- 


naire with a self-addressed stamped envelope at the 
completion of every project. Those replies are then used 
in future proposals, and clients, impressed by his client- 
centered approach as well as the quality of the work, go 
out of their way to refer him to others. And, if they have 
future work, he's their architect of choice. 


Every practice also needs a niche or niches. A niche can 


be anything from correctional facilities to high end resi- 
dential. You have to determine the sort of client you want, 
the kinds of projects you can get enthused about, and your 


ability to do those projects. That has to be balanced against 
the probable work available locally and in other areas. Is 
this a niche you can afford to carve out? 


In marketing terms, you want to become the preferred pro- 
Vider in your niche, the perceived expert. You do that by 
not only doing quality work, but by adding value to that 
work. One architect gives clients a sketch of their finished 


residence which they can frame or reproduce as notecards. 
Its a nice touch, costs him very little and helps cement the 
client relationship and insure referrals and repeat busi- 
ness. 


As an active marketing step, the most important action you 
can take is staying in front of current and potential clients. 
This is not only the annual holiday card and the occasional 
talk at the service club luncheon. It means developing 
and implementing a proactive plan for a mix of activities. 


In addition to defining your niche and determining prod- 


feature 


feature 


notional activities: advertising and public relations, a 


in community activities, do a quarterly newsletter, wr 


go 


interest (in addition to Mom), become a resource 


disappear, either 


Andy Jamrom, AIA has been in the profession for five yea 


While hes still in the early stages of his career, he says 


that his associations with others are definitely what bri 


him the business he has. "I took a different route," says 


Jamrom, "and was one of the last people to come 


Interior Deston Enhance Learning 


the media on special topics. Don't be a pest or come 
across as an unrelenting publicity hound, but don' 


ucts, services and pricing, there is the entire gamut of pro- 


nd 


community service. Send people notes, become an infor- 
al clipping service, go to lunch, volunteer to be involved 


ite 


ticles and send them to people you know they might 


to 


an 


1 


Q 


up 


Fhrough 


Technology 


through the apprentice system rather than attending archi- 
tectural school. Because my Dad is an architect, I've been 
around the profession for a long time and have had the 
advantage of seeing what works. Being around people 
who know what | can do and are willing to tell others or 
hire me themselves is the best way to get business." For 


Jamrom, this awareness of his abilities and services along 


with his liking to collaborate with others on projects keeps 


him in touch with his current and potential client base. 


Harvey Mackay, a corporate CEO and best selling author 
(Swim with the Sharks without Being Eaten Alive and Be- 
ware the Naked Man Who Offers You His Shirt), began 
developing his Rolodex® as a teenager. He has thou- 
sands of names in it. And believe it or not, he keeps in 
touch with all of those people at least once a year with a 


Landscape Architecture 


Designing 
with the 
Environment 


Hayes Large Architects tailor brochures to each segment of the market. 


What the 
professionals 
are saying... 


"It's important to have a measurable 
marketing plan so you can track results 
and see if your efforts are really paying 
off or not." — CHUCK HAMLIN, SENIOR VICE 
PRESIDENT PUBLIC AFFAIRS, AMERICAN INSTITUTE OF 
ARCHITECTS 


"You need to have segmented thinking 
about potential target markets so that 
you can really understand the needs of 
each individual segment and how you 
can meet those needs most effectively." 
— SALLY MIZERAK, PARTNER, MIZERAK TOWERS 
AND ASSOCIATES, INC 


“I’ve read — and heard it said repeatedly 
among marketing professionals at the 
highest levels in any industry — that if 
you can't state what business your firm 
is in, what services you provide, in one 
sentence, you haven't focused your 
marketing effort enough." 

— RENAE HARDOBY, DIRECTOR OF BUSINESS 
DEVELOPMENT, HAYES LARGE ARCHITECTS 


"As human beings, your clients and 
prospects can live for about 14 days 
without water, a month or less without 
food. But they can survive for years on 
end without once remembering that your 
firm could do something useful for them. 
So you have to remind them. Whether 
you send postcards or newsletters or run 
ads or be a sponsor or call them up or 
take them to lunch, the first principle is 
do something — and do it often — to 
remind them that you exist." — HoLLv VAN 
DiNE, MARKET DEVELOPMENT ASSOCIATES 


"Invest in good quality photos of 
important projects. It may mean the 
difference between the cover and an 
inside mention with a postage stamp- 
sized image. And when you're market- 
ing, put people in your photos. You may 
want to see pure architecture, but 
potential clients want to know the space 
is inhabitable by human beings and want 
a sense of scale." — CHERYL TOWERS, 
EDITOR, COLUMNS | E 


"Keeping a current customer costs far 
less than finding a new one. Retention of 
current customers is the most cost- 
effective way to increase sales and build 
your business."— Rick GOLDBERG, “TARGET 
MARKETING FOR SUCCESS,” 10 SECRETS OF 
MARKETING SUCCESS: HOW TO JUMP-START YOUR 
MARKETING, RICK CRANDALL, ED., INSTITUTE FOR 
EFFECTIVE MARKETING, SELECT PRESS, CORTE __ 
MADERA, CA, 1997. : 
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Developing a Marketing Plan 


* Mission/Vision/Goals 
What do we want to be? 


* Situation Analysis 
Where are we now? 
. - Internal environment 
-~ External environment 


* Problems and Opportunities 
What might improve our out- 
comes? Interfere with our 
outcomes? 

— Trends and forecasts 
— Gaps 


* Marketing Program Goals 
Where do we want to go—by 
market segment 
— specific (quantifiable) 

- realistic 
— important 
— prioritized 


* Marketing Strategies 
How are we going to get there? 


* Marketing mix 
What services/opportunities will 
we offer at what price through 
. what distribution channels 
promoted how? 


* Marketing Budget 
What resources will it take? 
— Resources: money, people, time 


* Marketing Action Plan 
Who's going to do what? 
. — Detailed breakdown of activities 
for each goal or strategy 
_— Responsibilities by name 
— Activity schedule in milestone 
ormat- |. 
-— Tangible and intangible results 
expected from each activity 
-~ Contingency strategies 


* Monitoring system 
Are we on target? 
Did we succeed? 


Courtesy Mizerak Towers and Associates, Inc. 


personal note, an article, a call or by some other means. 
Many receive far more frequent attention. It helps to have 
unlimited energy, an already successful business and no 
need for sleep to keep up Mackay's pace, but you don't 
have to start at his level to be effective. And email is a 
wonderful way to keep up with people in a quick and rela- 
tively non-intrusive way. Prioritize and keep at it. 


For Wendy Powers, a fifth year CMU architectural student 
who spent the summer working with Richard Glance, "Ac- 
tually working in the field is an incredible learning experi- 
ence after taking a course in the business of architecture. 
Watching theory come into play, and seeing how you have 
to apply the principles of marketing that we were taught is 
a real eye opener." 


Glance adds that “the local (AIA) chapter has done a won- 
derful job in marketing us as a profession, and letting 
people know what architects do." Maureen Guttman, AIA, 
has a solo practice and is the former chapter president. 
She's even more emphatic than Glance about how involve 
ment with AIA has "paid off" for her own practice. "Archi- 


tects are problem solvers by nature,” says Guttman, “and 
AIA gives us all sorts of opportunities to showcase that. 


That definitely translates into dollars down the road.” She 
has been politically active in her home (Mt. Lebanon) 
school district, and finds that neighbors who learn that 
she's an architect call for advice, then begin either using 
her services or refer her to others. And this is often with- 
out knowing the quality of her architectural work up front. 
“The work quality has to be there, of course,” she contin- 
ues. “But having the opportunity to be known as someone 
who knows how to problem solve opens the door in the 
first place.” 


Marsha Berger, AIA finds the AIA membership directory to 
have enormous impact for her. "I would say that 90% of 
the cold calls that | get for information are because of the 
directory,” she states. “After that, probably 50% of my 
business comes from those calls.” Notably, Berger reports 
that the other 50% of her projects are either referrals or 
additional work from former clients. 


Marketing is a different world for large firms, although the 
basic principles remain the same. Larger firms are more 


feature 


likely to have a written business and marketing plan than 
smaller ones, but every firm — large or small — should 
have at least the outline of a plan written down. Plans are 
like a road map — if you don't have one, any road will get 
you there because you don't know where you're going any- 
Way. 


David Hoglund, AIA, principal in charge of the Pittsburgh 
office of Perkins Eastman Architects, P.C., says, "The firm 
develops an annual business plan which focuses heavily 
on marketing and business development. The senior staff 
assist in developing the individual business marketing 


plans, based on their experience and interest in different 


market sectors. The principals coordinate and lead the ef 
fort, meet to decide where the firm's focus and emphasis 


should be in any given year, and explore long range deve 


opment of market sectors over several years." 


The most obvious advantage a large firm has is a market- 
ing staff. Typically, these staff members can drive the de- 
velopment of plans and handle much of the detail in carry- 
ing them out such as organizing presentations, calling on 
potential clients, seeking out and drafting proposals, and 
developing brochures and other written materials. More- 
over, they are in a position to actively promote the archi- 
tectural profession, much as the AIA does, because they 
know that promoting the profession can only help the firm. 
Renae Hardoby, Director of Business Development for 
Hayes Large Architects reports that "I've heard it said by a 
principal in our firm that people should be afraid nof to 
hire an architect. And it's our job to be better advocates so 
that the feeling becomes the rule, not the exception. People 
see the cost, and not the benefit. We need to turn that per- 
ception around." 


Firms shouldn't be misled into thinking that a professional 
marketing staff can do it all. Ultimately, this is an architec- 
tural business, and architects must be involved in setting 
the direction and making critical client contact. Staff can 
do a great deal to lift the burden of preparatory work and 
implementation, however. 


Large or small, though, the client is the focus, and any 


successful firm always keeps that in mind as the key to 
their marketing strategy. Stefani Ledewitz, AIA, senior as- 
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sociate at Perkins Eastman points out that "A good rela- 
tionship with a client is an investment in more than one 
project, and we have had the good fortune to develop strong 
professional and personal ties with clients since the open- 


ing of both our offices." Hardoby adds that , "First, know 


yourself. Understand and have consensus among the lead- 
ership on the firm's vision and mission. Have the good 
sense to focus on your strengths, as well as the good sense 
to recognize your limitations." 


Moreover, for anyone in the practice at any size firm, being 
recognized for your expertise is an excellent way to achieve 
visibility and credibility. A prominent university professor 
once explained to me that in lofty academic circles, it's not 
so much the acts of writing, publishing and presenting 
that count, but how often others cite you as a source or an 
expert. Obviously, you still have to do the writing, pub- 
lishing and presenting to be visible enough to be known 


as a source, but taking the next step into the arena of rec- 


ognized expertise will set you apart. 


Marketi 


A good example of this occured over the summer within 
the Pittsburgh chapter. In response to discussion about 
whether or not the Parkway East should be lowered east of 
the Fort Pitt Bridge, thus creating the opportunity for the 
City to build a park on top of it, Anne Swager sent a letter 
o the editor in support of lowering the highway. Within a 
few days, the Post-Gazette published an editorial also 
strongly endorsing lowering the highway and creating the 
park, citing Annes letter as a catalyst for the editorial. That 
is the kind of marketing money simply cannot buy. 


We hope that this review of the importance of marketing to 
the success of your practice will stimulate you to review 
what you are doing in your own firm, and to try something 
new or intensify your efforts. Management theorists tell 
that they need to spend at least 2596 of their 
time marketing in order to generate sufficient business. 


consultants 


Do you? Maybe you're busy because of the booming 
economy. You may think that you don't have to market, but 
review your thinking. You need a backlog of referrals and 
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good will for the day when the economy isn't nearly as 
robust. And, you may be doing more than you realize. 


For more information on marketing services provided by 
the AIA, call the chapter at 471-9548. The Society for Mar- 
keting Professional Services also offers professional de- 
velopment services to its members. SMPS can be reached 
through Paul Messineo, Jr., 823-2020. fft 


Questions to consider about your firm's approach to marketing 


* Have we done a situational analysis of 
where we are and the environment in which 
we're operating? 


* Do we know where we want to go? Have 
. we identified what segments of the market 
we' re after? 


E Have we identified a niche or niches for 
our business? Are we the preferred 
providers for our services in our niche? 


* Have we thought through and deter- 
mined an appropriate marketing mix 
(services and products, price, advertising 
and public relations, community service, 
merchandising, etc.)? 


s Are we competitively priced? 


* Are we constantly reminding people that 
we exist? 


* Are we doing everything we can to 
maximize client referrals and repeat 
business? 


e Are we maximizing our use of technology 
as appropriate? 

* Are we honing our business skills as well 
as our architectural skills? 


* Are we taking advantage of opportunities 
to collaborate with other architects? 


* Do we refer others? Are we known as a 
firm that's a “team player" in the profes- 
sion? 


* Do we perform community service in the 
right environment to advance the profes- — 
Sion and therefore our own business? 


* Do we seek client feedback? Are wea | 
client centered business? 


Too ambitious? 


* Are we measuring our T T : 
monitoring our progress? Are we adjusting 
our plan to reflect this evaluation? 


* Are we doing the very best job -o 
every time we perfonn a a service or dk. 
a product? 


* Are we active members of AIA? 
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"Marketing the profession of 
architecture and showcasing 
member firms and architects 
are two of the main goals of 
AIA Pittsburgh,” according to 
chapter executive director Anne 
Swager. The chapter is devel- 
oping a plan to expand it’s 
activities further and get more 
mileage from its current under- 
takings. In the meantime, 
here's a look at many of the 
important activities under- 
taken on behalf of members. 


by Cheryl R. Towers 


Community Input and Impact 


W Architects have talents that can benefit the community 
greatly, yet their services are often not utilized when pub- 
lic policies are created. The chapter works to help archi- 
tects attain a voice in policy circles. A prime example is 
“Reshaping the Region", a series of forums and a charette 
that focused attention on the need for a more sustainable 
community, especially where development practices are 
concerned. As a result of this ongoing process, members 
and staff are being invited to speak and be involved with 
policy forums previously closed to them such as the South- 
western Pennsylvania Regional Planning Commission and 
the Downtown Plan Advisory Board. 


Win 1993, the Chapter moved to 211 Ninth Street, reflect- 
ing a decision to occupy street level, storefront 
space. At the same time, the Community Design Center 
moved in to share the space, thereby creating a center of 
activity and information for architects and the community. 
Communication between the two organizations increased 
their joint effectiveness. 


W The gallery space helps make architects and architec- 
ture more approachable by bringing in a wide range of 
groups and individuals throughout the year to participate 


in and view exhibitions. There are approximately 10 exhi- - 


bitions annually; staff curated three of them in 1997. 


Programs and services 


W The annual design awards provide tremendous vis- 
ibility to those who enter. All entries receive publicity, plus - 

the awards given add prestige to the architect's practice. 1 
Historically, the awards have received lead coverage in the : 
Pittsburgh Post-Gazeltemagazine section with feature. COV. 
erage in Executive Report and Architectural Record. The ; 
November issue of Columns is devoted solely to coverage 


of the awards and entries are exhibited in the AIA Gallery. 


II The members’ directory is published every other 
year, and lists chapter member firms, individuals, and pro- - 
fessional affiliates. It also contains consumer information, — 
and breaks firm information down by type of work done 
and the size of the firm. The directory contains advertising 
and informat on on kc resources. a | 


E The resource center i is open tothe alis Mind: | 
leave a portfolio. of the type of work they do, business. D 
cards and brochures. The center i is advertised i in the Yel- — 
low Pages and in Pittsburgh Magazine peri odically. Itis - 
used by three or four people per week, and several archi- 
tects have gotten work as a result of participating. More 
advertising and promotion i is pl lanned for the resource center 
in ame future as Staff time to service it permits x 
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Communications: advertising, public 
relations, promotion and publicity 


W Columns, the chapters monthly magazine, is the core 
marketing communications activity for the chapter. Its read- 


ers learn about members, programs and activities. They 
experience articles that describe what architects do to make 
the region a better place in which to live and work. And it 


is the chapter's central method of communication both 


within the profession and to many outside of it. The chap- 


ter has over 600 members in all categories and 130 mem- 
ber architectural firms; the mailing list for Columns is 2300. 
The magazine goes to every licensed architect, interior 


designers, landscape architects, all MBA contractors, 
policy makers, the media, leaders of relevant non profit 
organizations, and others. 


Columns expanded by four pages in July and will prob- 
ably expand again within the year. Its mix of serious think 
pieces, discussions of technical issues and light-hearted 
feature stories both inform readers and humanize the pro- 
fession. 


W An ad in the Yellow Pages produces approximately 
20 calls per week. Callers are sent a copy of the directory, 
a booklet entitled “You and Your Architect”, and are in- 
vited to visit the chapter's resource center. The booklet ex- 


plains what architects do, the stages of construction and 
design, how architects charge, etc. 


W The chapter receives referrals from AIA national of 
people who have called their 800 lines. National sends 
the name to the chapter, and the chapter sends the same 
package as individuals who respond to the Yellow Pages, 
plus a copy of “Architects Bite!” which explains what ar- 
chitects do and why their services are needed. 


W A half page ad in the annual Book of Lists published 
by the Pittsburgh Business Times provides six firms as 
well as the chapter with an opportunity to advertise in a 
medium whose demographics match architects’ target au- 
diences. The ad is a take-off on a national advertising cam- 
paign run by AIA national. 


W Pittsburgh Magazine has used chapter assistance for 
the past three years for the Annual Home Design Con- 
test. The chapter selects the jury for the contest and gen- 
erally advises the magazine on conducting the contest. 


W The executive director replies to reporters’ queries 
on a regular basis. At least te 
request to 
As a result of this, the chapter is developing a list of ex- 


times per year, there is a 


terview relevant architects for a major story. 


perts on various topics and pitching specific story ideas 
to the media 


B ^ website is in development which will list all chapter 
activities, products and services, plus up to the minute 
program information. It will eventually link to member firms 


that also have websites and/or email capability. 


W Chapter staff initiate letters to the editor on a 


regular basis and work with the media to provide techni- 
cal expertise where appropriate 


Member firms and the Chapter can learn much from each 
other by sharing information and ideas for successful mar- 


keting strategies. If these strategies mirror each other to 


some degree, they will help fulfill one of the basic tenets of 


good marketing: leverage results wherever possible. In 


plain math, 1 « 1 2 2. 
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ARCHITECTS 


Adding a $25,000 
master bedroom? 
Our free booklet will 
make eure you don't 
lose any sleep. 
1-GOO-AIA-9920 


and put your 
An Architect 
dvime reading: 


AIA 


[7] THE AMERICAN INSTITUTE OF ARCHITECTS 
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le it possible 
to nave a 
4000 square foot 
home and still not 
have any room? 
1-200-AIA-9930 


An AIA architect can help you avoid space eating floor plans. Call 
for our free brochure, “Make ourself At Home. 10 Ways An Architect 
Can Design Solutions To Fit Your Lifestyle.” It may expand your thinking. 


Architects 


Bite! 


This is just one of the strange 
ideas people have about architects. 


Here are some others ... 
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Building Documentation: 


feature 


A Student Exercise Produces A Valuable Community RESOURCE» cirin a 


Students engage in an activity that enhances their skills as future architects, 
strengthens the University’s ties to the community and in turn gives the community 


important information. 


“The students seemed genuinely 
excited when informed by 
Councilwoman McDonald 
that by completing the drawing 
documentation process, they 
were helping to contribute to 
the process of community 
revitalization.” 

—GERARD DAMIANI, AIA 


An example of a documentation drawing of Edifices De Rome Moderne 
by Paul Le Tarouilly courtesy of Gerard Damiani, AIA. 


ach year first year Carnegie Mellon University ar- 

chitecture students are required to document the 

"existing conditions" of a building in Pittsburgh, 
including generating a set of reproducible drawings in- 
cluding floor plans, sections and elevations. There are 
multiple benefits to this exercise. First, and perhaps fore- 
most, the students learn important lessons in the drawing 
and documentation process of an existing building. These 
undamental skills will be used throughout the course of 
he student's education in the Department of Architecture. 


n addition, the drawing documentation process provides 
a valuable resource for the building owner. The drawings 
represent a recorded set of existing conditions that the 
owner can use in any number of ways. 


The process of documenting historic buildings is nothing 
new to architects. There has been a long tradition of this 
type of practice of documentation with the works of such 
individuals as Letarouilly, Percier and Fontaine, and the 
French Academy of Rome students of the Ecole des Beaux 
Arts. However, the difference in our urban and rural land- 
scape is that most less significant buildings have gone by 
unnoticed and undocumented. It is the goal of the Depart- 


ment to give back to our communities documentation which 
will strengthen our knowledge of Pittsburgh's unique ar- 
chetypes. 


The student observes great works of architectural delinea- 
tion such as a Paul Letarouilly “Edifices de Rome Mod- 
ern”, not as historic artifacts but as valuable forms of in- 
Spiration in the art of drawing and precision of representa- 
tion. The act of documenting an historic building provides 
Students with the understanding of buildings, structure, 
Spatial logic, circulation, craft and detail. Typical methods 
of architectural education focus on working from the gen- 


eral — project programmatic needs, site contexts etc. — 
to project specifics. In the case of documenting historic 
structures the student has to reverse the design process 
and work from the specific and edit in order to document. 


Another important lesson which is instilled in the first year 
architecture student is the need for team work and com- 
munication. Students work in small teams sharing infor- 
mation with other student teams. Site sketches and field 
notes help determine the characteristics and consistency 
of the building. It is this process that awakens students’ 


understanding about a building's consistency and conti- 
nuity, much like the way Frank Lloyd Wright spoke about 
the consistency of architecture as a weave where the infor- 
mation of a building's logic is strengthened by such a pro- 


n 


cess of understanding. 


This exercise achieves another very important objective, 
and that is strengthening the connection between the 


P 
v 


arnegie Mellon University Department of Architecture and 


he community. Students in the Department of Architec- 
ure are very fortunate that the city of Pittsburgh, and the 
surrounding communities, exist as a kind of "working 


aboratory". This project initiates students to the city as a 


place of speculation and inquiry which ultimately culmi- 


nates in the fifth year urban design studio. The drawing- 
documentation exercise immediately involves the student 
in important design issues, including taking a proactive 
commitment to our communities and cities, and develop- 


ing a sensitivity to our historic past. 


This year, the first year program has had the pleasure of 
working with Edward Meeks and Reverend Edward Lee of 
the Homewood Tabernacle Church. During the fall of 1996, 
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Detail from Homewood Tabernacle Church 
Section Drawing by Fanny Pavlov. 


Reverend Meeks contacted Bruce Lindsey, first year pro- 
gram coordinator and Associate Department Head, about 
he possibility of CMU students generating drawings of 
he church's existing conditions. Professor Lindsey and 
the first year faculty, Marsha Berger, AIA, Safwan Aly, Gerard 
Damiani, AIA, Rebecca Boles and Brock Onque felt that 
his was an excellent opportunity to reinforce valuable 
documentation skills to the students and also to strengthen 


+ 


he Department's community involvement. 


The Homewood Tabernacle Church, located at the inter- 
section of Homewood Avenue and Tioga Street in the 
Homewood section of the city, is a building of historical 
significance. The building has been designated as an His- 
toric Structure. Reverend Meeks, Reverend Lee and Michael 
Eversmeyer, AIA from the Department of City Planning, as 
well as others, have worked tirelessly to achieve this des- 
ignation status. It is one of a number of historically rel- 
evant buildings in the Homewood-Brushton corridor. 


The Homewood Tabernacle Church was the church that 
the late City Council member Reverend Dwayne Darkins 


presided over. It is a potentially beautiful facility that has 
suffered over the years because of differential settlement, 
structural and water damage, and neglect. It was the wish 
of Reverend Darkins to one day have the church restored 
to its original splendor. Edward Meeks and Pastor Edward 
Lee as well as Pittsburgh City Councilwoman Valerie 
MacDonald have taken it upon themselves to see that 
Reverend Darkins' dream is realized. CMU and the De- 
partment of Architecture are pleased to be able to as- 
sist in this effort. 


Churches have long been one of the strengths of predomi- 
nantly black communities. They serve as places of wor- 
ship, and also traditionally provide a variety of important 
community service functions. Meeks, Lee, and MacDonald 
spoke passionately about this issue when they addressed 
the first year architecture students. They suggested that 
the restoration of the Homewood Tabernacle Church could 
be a catalyst for additional economic and social activity 
— further strengthening the community. The students 
seemed genuinely excited when informed by Council- 
woman McDonald that by completing the drawing docu- 
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Detail from Homewood Tabernacle Church Elevation 


by Todd Connelly. 


mentation process, they were helping to contribute to the 
process of community revitalization. 


First year design students have learned valuable lessons 
about the “social” responsibility of architecture and that 
the work they complete in studio can be very real, and very 
purposeful. For the department, this activity provides a 
needed connection between it and the community. It 
provides the encouragement to help students under- 
stand the method and craft of drawing, teamwork skills 
and the need for a proactive commitment to our cities 
and our historic past. 


Anyone who knows of any historically relevant structures 
in the city which are in need of documentation should con- 
tact the Carnegie Mellon University Department of Archi- 
tecture 412.268.2355. fft 


Gerard Damiani, AIA and Brock Onque are adjunct faculty 
members at Carnegie Mellon University, Department of Ar- 
chitecture and are members of Studio d'ARC Architects, an 
architects’ collaborative. 
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From the Firms 
WTW Architects has teamed up with Colorado Springs-based N. P. Daley 


Architects and developer Pacific Holding Co. of Denver to add three new buildings to the 
Briargate Business Campus in Colorado Springs. Flexibility for varied tenant needs is the 
hallmark of all three buildings’ design, according to WTW senior principal and chief oper- 
ating officer, Richard De Young, AIA. 


P. Richard Rittelmann, FAIA and S. Faruq Ahmed of Burt Hill Kosar Rittelmann 
Associates presented "Planning the Infrastructure for Campus-Wide Information Tech- 
nologies" at the Annual Conference of the Society of College and University Planning, 
Mid-Atlantic Region Spring Conference in Richmond, VA. The lecture presented a plan- 
ning process where all the technologies are considered collectively. 


Baker and Associates, a unit of Michael Baker Corporation, has received a contract 
from the Baltimore District of the U.S. Army Corps of Engineers to design a new air traffic 


control tower for the Johnstown-Cambria County Airport. 


The Pittsburgh office of Turner Construction Company has been 


breaking ground 


Business Briefs 
The Butler office of Burt Hill Kosar Rittelmann Associates has an- 


nounced the promotions of four staff members to Associate. Dianne L. Sinz is the Director 
of Client Services, Troy J. Lunn is a project manager in the K-12 Design Division, Jeffery 
G. Cairns, AIA, heads the Computer Aided Facilities Management group, and John H. 
Reddick is a member of the Healthcare Division. 


Jody R. Schurman, Associate AIA, and a Carnegie Mellon University graduate, is the 
latest addition to the professional staff at WTW Architects oí Pittsburgh. 


SAI Consulting Engineers, Inc. announced the addition of Leonard J. Oyler, P.E. as a 
project manager in the Highway Group. 


As of June 1, 1997, Larsen and Ludwig, Inc. has been operating as LLI Technolo- 
gies Design Group. 


selected by the Pittsburgh Penguins to serve as the construction 
manager for the $9 million expansion and renovation project at 
Pittsburgh's Civic Arena. 


Computer t = 
Kudos *Modeling 
*Imaging 
Congratulations to Vivian Loftness, AIA, Depart- b» 
ment Head and Professor of Architecture, Carnegie Mellon Uni- wae Pages 
versity upon inclusion in a new book entitled Journey of Women in «Interactive 
Multimedia 


Science and Engineering: No Universal Constants. Co-authored 
by Susan A. Ambrose, Kristin L. Dunkle, Barbara B. Lazarus and 
Indira Nair of CMU along with Deborah A. Harkus of the University 
of Washington, the book is a collection of first-person profiles of 
88 women scientists and engineers who have pursued careers in 
the “non-traditional” fields of engineering and science. In addi- 
tion to the personal profiles, Journeys also includes a thorough 
introduction to the history of women in science and engineering, 
and indexes the profiles by field of specialty and employment sec- 
tor. The book was published in July 1997 by Temple University 
Press, Philadelphia, PA. 


SAI Consulting Engineers, Inc. is a recipient of the 1996 
award for outstanding New Single Span Structure for the 
Braeburn Bridge in Lower Burrell, PA. The annual award is 
presented by the Pittsburgh Section of the Association for 
Bridge Construction and Design. 
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3Data 


Create Photorealistic 
3Dimensional Computer 
Renderings and Anima- 
tions of your Designs and 
Dazzle your clients with 
Interactive presentations. 
For more information 
please contact 3Data at: 


610 Smithfield Street 

Suite 405 

Pittsburgh, PA 15222 

Voice: 412-338-2290 

Facsimile: 338-2292 

Email: info@3data.com 

Web: http://www.3data.com 
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QU Q. 


Dan Trimble & Company 
Wood Furniture Studios 


Aesthetics, inspiration and other fun thoughts. 
Dear Folks, 


Let me for a moment cut through the everyday advertising fair. Exceptional quality, 
the finest materials, and thoughtful design will always be the backbone of our woodworking service. 
There remains much more to our product which we seldom discuss. Consider studies of masters like 
Morris, Wright, and the brothers Greene and Greene. Masterpieces of architecture and interior 
design that reveal a levelof perception and detail that continue to intrigue us long after the makers 
are gone. Intheir work, every element of the design was considered an essential part of the whole. 
Inspired by the intrinsic worth of wood they brought the lighting, the woodwork, contextual 
fumiture, and architectural details together with relaxing continuity. The sheer quality of the 
craftsmanship was an all encompassing character that elevated the whole creation. Those who 
came before motivate us, as well as our contemporary's who recognize the delicate line that must 
be crossed to render extraordinary results. 

It's also about the sense of place around us. Where we can work, and eat, and talk, and 
laugh, and play, and be comfortable in surroundings that at some level ground us. It's about 
sharing with you, the pleasure | receive from solid wood, and quality, and clean design, and hand 
making. It's about presenting the essence of a craft and its material for the senses to partake. 


| sound like a purist, but these notions 
are my constant motivation. My greatest 
pleasure is to do this work for the 
enjoyment of my customers. Into every 
piece we produce, acraftsman's passion 
is poured. Materials mean little until 
craftsmen breathe life into them 
creating objects of substance, and 
beauty. 


: s EN : te. s EN 
Registered #59 a signature designed table belongs to a California customer 
So inspire us, and challenge us, so that we in turn can present you with the work of 
gentlemen craftsman. Committed to a sense of quality for the spaces in which we live, play, work, 
and worship. Woodwork of intrinsic worth that is salve to the mind, body, and soul. 


Sincerely, 


Dan Trimble 
Designer and builder of wood interiors and contextual furniture. 


650 South 13th Street, Indiana, Pennsylvania 15701 412-357-8555 
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THE BOLD LOCK THE REPUTATION OF 


OF KOHLER. 


Crescent Supply 


Crescent Supply has served local design 
professionals for nearly 45 years. Our 
Pittsburgh showroom features 6,000 
square feet of quality bathroom and 
kitchen products with experienced, full- 
time personnel to assist you and your 
clients in new construction and renovation. 


412 782-3300 
See our extensive display of plumbing products for the 


kitchen and bath, including the cast iron Vintage™ 6301 Butler Street, Pittsburgh . 
Under the Robert D. Fleming (62nd Street) Bridge 


Bath. Quality yeu d Expect from Kohler. Showroom hours 9-5 M-F, Wednesdays to 8, Saturday 10-2 


dmm PENNSYLVANIA TURNPIKE COMMISSION- 
: : “WESTERN REGIONAL OFFICE FACILITY 
W e, here at Nello Construction eee SC : New Stanton, PA 
: Company, have been building a 


reputation for construction excellence 
and integrity for over 45 years. 
lay, our experience and state of 
| the art construction techniques are 
u continually at work on major projects. 
e ourselves in our accom- 
pore look forward to CONSTRUCTION COMP: 


ng difference in ous. 3 Glass Street * Carnegie, Pennsylvania 151 06° D 122050] 0* 
— * Praject Architect: Maguire Group, Inc. 


calendar 


WAT 


WILLIAM R. 
THORNTON 
Ph.D., P.E. 


Consultant 
in 
Acoustics 
and 

Noise 


250 Shagbark Drive 
R D #1 Cheswick, PA 15024 
(412) 265-2000 


AIA ACTIVITIES 


September 5, Friday 


Communications Committee Meeting, 
noon at the Chapter office, 471-9548. 


September 9, Tuesday 


AIA Pittsburgh Board Meeting 
5 p.m. at the Chapter office. All members are 
welcome, 471-9548. 


September 10, Wednesday 


Professional Development Committee 
Meeting, noon at the Chapter office, Carl 
Freedman, AIA, 462-9300. 


September 12, Friday 


Committee on the Environment, noon 
atthe Chapter office, Gary Moshier, AIA, 
231-1500. 


September 15, Monday 


Tod Williams, FAIA, Lecture, see page 27 
for details. 


September18, Thursday 
Urban Design Committee Meeting, noon 


atthe Chapter office, Arch Pelley, AIA, 456-0900. 


September 19 - October 16 


Bob Bowden Water Color Exhihit. 
Reception September 18, 5-8p.m. 


AIA-MBA will not meet in September. 


OUT OF TOWN 


September 6, and September 20 


The Health Facility Design Guidelines 
Workshop sponsored by the American 
Institute of Architects will be held in Boston. 
For information, call the PIA information line 
at 800/242-3837. 


October 28 - 30 
METALCON INTERNATIONAL ‘97 in 
Atlanta, GA, the 7th Annual Conference and 
Exhibition for the Metal Construction Industry 
sponsored by the Metal Construction 
Association. For more information, contact 
Claire Kilcoyne (800) 537-7765 or email 
PSMJ@tiac.net. 


November 6 - November 9 
AIA National, the U.S. Green Building 
Council, and the U.S. Dept. of Energy will co- 
sponsor a joint Professional Interest Area 
forum entitled “Environmental and 
Economic Balance: The 21st Century 
Outlook” in Miami, FL. For a detailed 
brochure call (800) 242-3837 or visit the 
website at www.aiaonline.com 
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CALENDAR 


AROUND TOWN 


September 9, Tuesday 


CSI will host Steve Greenberg, V.P. for 
Stadium Development, Pittsburgh Pirates, 
who will speak on “Regional Develop- 
ment Sales Tax Referendum.” The 
program will be held at the Wyndham 
Gardens Hotel with the social beginning at 

6 p.m., dinner at 6:30, and the presentation at 
7:30. Cost is $20. For more information, 
contact Sheila Cartiff at (412) 823-5063. 


September 16, Tuesday 


Architrave's First Annual Golf Outing, at 
Hickory Heights Golf Course in Bridgeville. 
Shotgun is at 9:30 a.m., enjoy lunch at noon, 
followed by more golfing and dinner at 4. 
Cost: $100/per person, $350 for a foursome, 
(includes golfing, lunch and dinner). Please 
RSVP by September 2 to Traci McGavitt at 
1-800-889-7189. 


September 18 - 21 
AIA members and guests are invited to join an 
International Conference of CADD 
Users and Experts co-sponsored by AIA 
Pittsburgh and Three Rivers ARRIS Users 
Group. For details, call Jim Morgan, AIA 
(412) 765-1133 x240. 


UPCOMING 


October 20, Monday 
AIA Pittsburgh Design Awards, at 
the Byham Theater. Reception at 6:30 p.m., 
awards presentation at 7 p.m. 
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book review 


Fallingwater: Frank Lloyd Wright's Romance With Nature .............. 


More insight into a beloved local treasure from its curator. 


nother book on Fallingwater? Hasn't the subject 

been exhausted? And now, a small book about 

Fallingwater? Shouldn't any further publication 
be a tome, the definitive work, the last word? 


Lynda Waggoner, curator and administrator of Fallingwater, 
has produced Fallingwater: Frank Lloyd Wright's Romance 
With Nature. In the fall of 1995, | had the pleasure of hear- 
ing Ms. Waggoner deliver the keynote address at a confer- 
ence of which Fallingwater was the theme. She has been 
involved with the place much of her adult life beginning as 
a guide while in high school. | had the opportunity to speak 
one-on-one with Ms. Waggoner to ask her a few “inside” 
questions; she knew Edgar Kaufmann, Jr. well. Lynda 
Waggoner understands Fallingwater in a way that few oth- 
ers alive do. Her book is significant because she is a direct 


link to the Kaufmanns and an indirect link to Wright. 


The thesis of her book, certainly heard before, is that 
Fallingwater is the culmination of Wright's knowledge and 
love of nature expressed in architecture. The difference, as 
one will find from reading her book, is that Ms. Waggoner's 
profound appreciation of what | see as the five "elements" 
that, co-mingled, are Fallingwater (the Kaufmanns, Wright, 
nature and the site, the building, and the role of the West- 
ern Pennsylvania Conservancy) is clearly evident in her 
essay, selected passages from other writers, and the pho- 
tography. Thomas Schmidt, Director of Fallingwater, writes 
in the forward, “...as the text and pictures in this book il- 
lustrate, Frank Lloyd Wright's masterwork is a metaphor 
for how we can live vitally with nature.” 


Sixty years after its creation, the romance of the country 
house on Mill Run continues to fascinate architects and 
laity alike. Facts are recounted, photography strives to cap- 
ture the yet uncaptured, legends persist, pilgrimages con- 
tinue. The circumstances of the project held all the mak- 
ings of a storybook romance: the introduction of Wright 
by Edgar Kaufmann, Jr. to his parents; the role of the 


Kaufmanns as ultimate clients, wealthy and open-minded 
to the vision of the master; and a site laden with the 
drama of a waterfall in a sylvan glen. It was a romantic 
occasion that Wright rose to and consummated bril- 
liantly. 


The seemingly limitless potential of the site coupled 
with the wherewithal of the client was nevertheless 
overshadowed by Wright's solution. His genius rose 
above all expectations; sixty-eight years of study 
and refinement of the lessons of nature translated 
into architecture reached full flower in a build- 


ing so in tune with surrounding natural elements, 
SO soaring in graceful yet dramatic structural expression, 
it remains unequaled in the breathtaking richness unfold- 
ing from every angle, inside and out. “Rising above the 
waterfall,” states Ms. Waggoner, “Fallingwater creates a 
sense of place the waterfall alone could never have 
achieved.” 


Ms. Waggoner interprets Wright's early grounding in the 
ways of nature and outlines how he carried this passion 
through until the seventh decade of his life when 
Fallingwater was conceived. "Fallingwater is his nature 
poem,” Ms. Waggoner writes in her introduction. The for- 
mat of the book gives prominence to selected quotations 
from Wright and those whom Wright read — Ruskin, 
Emerson, Thoreau, LeDuc, Whitman — as well as from 
Edgar Kaufmann, Jr. A sentence often occupies an entire 
page. Ms. Waggoner states, “The influence of nineteenth- 
century writers in addition to childhood days spent roam- 
ing his small but fertile world left an imprimature on Wright 
that resonated in every building he created.” 


Photographs in the book are by several photographers as 
well as from the Fallingwater archives. Images of regional 
flora and natural details shot by local photographer Robert 
Ruschak are the most sensuous; we sense that is the es- 
sence of these details that spoke to Wright. They contrast 


“Lynda Waggoner understands 


Fallingoater in a way that few others alive 
do. Her book is significant because she is a 

direct link to the Kaufmanns and an indirect 
link to Wright.” — ROBERT J. BAILEY, AIA 


with views of the house, images that speak to us today, 
still captivating though seen countless times. 


This book inspires and invites further exploration, espe- 
cially for one reading on a basic level and not familiar with 
Wright's work. An excellent reading list is provided, as well 
as source notes for all selected passages. Fallingwater 


achieves uncommon success in the highest mission of 
architecture, bringing indelible personal meaning to each 
individual who experiences it. Lynda Waggoner's new book, 
no mere whimsy of a Fallingwater devotee, succeeds as a 


concise expression of the true foundation of an architec- 
tural legend. fft 


Fallingwater: Frank Lloyd Wrights Romance with Nature by Lynda 
S. Waggoner, Universe Publishing, a division of Rizzoli Interna- 
tional Publications, Inc., New York, 1997. 


feature 
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Major Restoration Planned for Fallingwater .,..... +- 


Temporary shoring is installed as plans evolve for repairs to Western 
Pennsylvania’s most well known work of art. 


“ The strengthening 
of the main floor 
concrete beams will 
eliminate further 
need for vertical 
support from 
beneath, and the 
shoring will then be 
removed." 

—SARAH E. BEYER, 
CURATOR OF 
EDUCATION FOR 


FALLINGWATER 


n April 1997, temporary shoring was installed under 


Falli 


ngwater's main floor cantilever because of the 


gradual but continuing deflection of the first and sec- 


ond level 
work to o 


The sh 
PC.,a 


installed 


s, and in preparation for future structural repair 
ne of Frank Lloyd Wright's most famous designs. 


oring was designed by Robert Silman Associates 


structural engineering firm based in New York, and 


a Uniontown area contractor. 


under their supervision by Hopwood Enterprises, 


on-destructive testing, computerized analysis, and his- 
orical research conducted in 1995-97 revealed that the 


main house has not ceased deflecting since its construc- 


tion in 
stee 


second levels, which genera 


1936 - 38. The deflection is due to inadequate 


as originally designed. In addition, t 


that the second level relies direc 


its sup 


jor restoration intended 


port, via masonry colum 


The temporary shoring represen 


0 stop t 


deflection of the main floor canti 


Although strong enough 
shoring currently serves only as security against further 


ns an 


reinforcement in the concrete beams of the first and 
ly appear to have been built 


his study confirmed 


tly upon the first level for 


d four steel window 


mullions at the southern edge of the living room. 


ts the first stage of a ma- 
he gradual but continuing 
ever and the second level. 
to carry the load of the house, the 


structurai Gamage. When repairs begin, the weight of the 


house 


Robert 


will be 


Silman Associates are c 


transferred to the shoring. 


rrent 


nal plan for repair, as they continue to 


dition and original construction 


the pla 
the con 
the loa 


d of the first and second 


of the main floor concrete beams 


for vertical support from beneath, 


be rem 


0 


evels 
will e 


cx 


an 


ly developing the fi- 
investigate the con- 


the first level. To date, 


n involves attaching post-tensioning steel bars to 
crete beams of the first level, enabling them to carry 


. The strengthening 
iminate further need 
the shoring will then 


oved. The Western Pennsylvania Conservancy will 


Soon embark upon a major fundraising campaign to fund 


the rep 


air work. fft 


ABOVE: View of Fallingwater from the southeast, showing temporary shoring under the 
main floor cantilever. Sandbags and concrete blocks dam Bear Run so that steel bases 
may be grouted into place on the irregular stream bed. 


LEFT: Detail of the 
shoring, consisting 
of vertical steel 
columns, a long steel 
beam running the 
length of the main 
floor cantilever, with 
neoprene pads set 
upon wooden planks 
to protect the 
concrete surface. The 
shoring is snugged 
up with wooden 
shims, additional 
shims will be placed 
above the beam to 
transfer the weight of 
the house to the 
Shoring during the 
restoration. 


ABOVE: Beneath the main floor cantilever, a detail of the shoring during installation. To 
dry as much of the streambed as possible, water was also pumped away from the work 
area. Because Bear Run is an Exceptional Value Stream and part of Pennsylvania's Wild 
and Scenic River system, the Western Pennsylvania Conservancy made sure that the 
installation crew did not pollute the stream with building materials. Diverted water was 
filtered before being sent downstream, to keep silt out of the water below the falls, 
ensuring a healthy environment for native brook trout. 


ARCHITECTURAL WOODWORK 


B GIFFIN INTERIOR & FIXTURE, INC. 

500 Scotti Drive, Bridgeville, PA 15017 

PHONE: 221-1166 FAX: 221-3745 

CONTACT: Monty Gibson 

Architectural Woodwork, Custom Cabinetry, 
Retail Store Fixtures, Institutional Casework, 
Solid Surfacing and Interior Renovations. 


BLUE PRINTS 


W TRI-STATE BLUE PRINTING, INC. 

911 Penn Avenue, Pittsbrugh, PA 15222 

PHONE: 281-3538 FAX: 281-3344 

CONTACT: George R. Marshall 

Blueprinting, Oversized Xeroxing, Mounting, 
Laminating, Giant stats, Wash-off mylars, 
Unlimited size digital and hardcopy color 
output, Project manuals, Art supplies 


IR cae 


97% said ASKO is the quietest. 


& ASKO 


412-220-9441 


trusted na á 
What more can we say: 


SUB-ZERO 
A 


JOHN TISDEL DISTRIBUTING, INC. 


Also Featuring ... 


OFFICE FURNITURE 


B WORKSCAPE, INC. 

436 S. Main Street, Pittsburgh, PA 15220 

PHONE: 920-6300 FAX: 920-7570 

CONTACT: Dave Sauter 

Sales, Service, Installation and project 
management for all of your KNOLL & 
KIMBALL office furniture. Special discounts 
for architects. 


E C-AD SIGNS 

11 Third Street, Bridgeville, PA 15215-2002 
PHONE: 782-1147 FAX: 782-0645 

CONTACT: Jack Harnick 

Commercial signage, illuminated and non- 
illuminated. Design, fabrication, erection 
and maintenacne. 


Were just getting started with the General Services Directory, so don't miss your 
. chance to get listed now! Call Tom Lavelle at 412-882-3410 for details on how 
. you can start reaching the right audience in AIA Pittsburgh's CoLumns Magazine. 


The most sought after and 


me in refrigeration. 


GENERAL SERVICES DIRECTORY 


A LISTING OF AREA BUSINESSES AND THEIR PROFESSIONAL SERVICES. To include your firm in this directory, call Tom Lavelle at 882-3410. 


WATERPROOFING CONTRACTOR 


Bi T-n-D OF PITTSBURGH, INC. 

1422 Frey Road, Pittsburgh, PA 15235 

PHONE: 412-374-1330 FAX: 412-374-1330 
CONTACT: Art Hawk or John Gibbon 

W. PA's selected contractor utilizing KOCH 
material’s “TUFF-N-DRI” waterproofing 
systems. "GUARANTEED DRY” 


NEW! 


See Them All At Our 

Beautiful Showroom. 

700 Bursca Dr. e Suite 706 
Bridgeville, PA 15017 


SCOTSMAN 


Introducing the new General Services Directory. 

List your business by specialty in CoLumns magazine, and 

reach every registered architect in Southwestern PA. List 

your firm under the heading of your choice. Choose from 
the list below or create your own! 


e Security Systems ¢ Blue Prints « HVAC 
e Electrical Service ° Design e° Roofing Signage 
e Windows and Doors e Brick Waterproofing 
e Interior Design ° CADD Servicese Lumber e Data 
e Flooring ° Carpeting * Tile « Plumbing 


When Clients Want Only the Best. 


The only difference between this 
del for home use US. 
nt use is that you w 


dinner every day. 


Thermador mo 


having 100 guests for 


Sometimes You need the right 
equipment to reach perfection 
Flexible features, Jlawless detail, 


a size that fits every home, 


the model for restaura 


on't be 


Membership Committee Maureen Guttman, AIA, 531-3338 
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AIA Pittsburgh welcomes nine new members. 


JOSEPHINE B. MOORE, Professional Affiliate 
Burt Hill Kosar Rittelmann Associates 
Jodie, an interior designer, is the new Director o 
iors Division of Burt H 
Rittelmann. She received her education at the 
ew York School of Interi 
Theological Seminary (M. 
comes to BHKR from Interspace, Inc. where she 
ce 1978. Jodie has an i 
working with the Programs and Exhibits Committees of 
the Chapter. She has a 13 year old son named Ti 


Development/ Inte 


of Pennsylvania, the 


and the Pittsburgh 


various capacities si 


JOSE EMILIO SANTELICES, Associate AIA 
In response to our request for 
information Jose w 


following note: "Tha 


the past until the 
belonged to the Ch 


accepting me in th 
burgh Chapter AIA. This is an 
honor to me, to b 

such important insti 
pre 


elong 
tution. 
sent 


ile Archi 


worked 15 years for the Ci 


Facilities Departments. 


| haven't worked fo 


my skills in the comp 
the private sector. l'm very happy to belong to the Ameri 
can Institute of Architects and | feel myself to have a ne 
horizon in my professional developmen 
happy to have you as a new member t00. 


JACQUELINE EVE BERRY, Associate AIA 
Burt Hill Kosar Rittelmann Associates 


After nearly five years of 
being a mom, Jacqueline 
re-entered the workplace 
and is a recent "draft pick" 


or the Pittsburgh office of 
Burt Hill Kosar Rittelmann. 
She presented great cre 
dentials from Ecole Des 
Beaux-Arts (Paris), the 
University of Colorado at Den 
ried to John Decker, AIA (assi 
ure at CMU) and has 
Francesca (age 3). Among her i 
photography, music and cats. 
saying that if she had known how well her 
get along without her, she wo 
long ago! We're pretty happy you're back, J 


ites the 
k you for 
e Pitts- 


tectural Board of Architects. | 


ed in 1994 and since that tim 
r company. | wish to develo 
uter CAD system an 


| reti 
anothe 


z 


[1^] 


Universi 


F 
CD 


wo chi 


JOHN J. DZIAK, Professional Affiliate 
Washington Reprographics, Inc. 

John is the General Sales - 
Manager of Washington Re- 
prographics, Inc. A graduate of 
Duquesne University with a BS 
in Organizational Leadership 


and Professional Communica- 1 
tions, he developed CFM, a * 
program to help architects h 
profit on their printing. In his 


spare time he enjoys BMWCCA, "fine" cigars, and his baby 
daughter, Malina Ann. Thanks for your support, John, and 
welcome to the AIA. 


FRANK T. POERIO, Professional Affiliate 
Poerio, Inc. 

Frank is President of Poerio, 
Inc., a general contracting 
firm located in Glenshaw. Af- 
ter graduation from Penn 
State he served in a variety of 
capacities for other contrac- 
tors before starting his own 
company in 1989. Frank is 
the husband of Barbara and 
the father of five grown children. In his spare time you can 
find him either golfing or skiing. He was a sponsor of the 
1996 Design Awards and a special event for principals in 
June. We welcome Frank to the AIA and thank him for his 
continued support of our chapter. 


ROBERT BALKOVEC, Professional Affiliate 
SAI Consulting Engineers, Inc. 

Robert is a Civil Engineer by 
profession and currently Vice 
President of SAI Consulting 
Engineers, Inc. He is a 
graduate of Carnegie Institute 
of Technology and has been 
with SAI for the past 18 years. 
His projects have included l- 
279 North Shore Interchange, 
the Southern Expressway and 
the Beaver Valley Expressway. He and his wife, Patricia, 
have a 12 year old daughter Kimberly. He enjoys golf, read- 
ing and woodworking. SAI has been a long time advertiser 
in Columns and we welcome Robert as a Professional Af- 
filiate. 


ANDREAS DOMETAKIS, AIA 
HHSDR, Sharon, Pa 
Andreas, a Kent State grad, 
is the most recent addition 
to the architectural staff of 
HHSDR an A/E firm i 
Sharon, PA. Though a resi- 
dent of Youngstown, Ohio 
and an employee of a 
Sharon, PA firm and eligible 
e 
e 


= 


for membership in th 
Youngstown Chapter or th 
Northwest PA Chapter, Andreas specifically requested 
membership in AIA Pittsburgh. Through a series of spe- 
cial dispensations (| believe the Pope was involved), his 
AIA Pittsburgh membership was approved. He attended 
the ARTchitecture member meeting and had an opportu- 
nity to meet several members then. We look forward to 
introducing him to several more at future meetings. Thanks, 
Andreas, for your vote of confidence and welcome! 


n 
u 


CHRISTINA SCHESSLER, AIA 

Perfido Weiskopf Architects 

A Penn State grad, Christina is a new architect at Perfido 
Weiskopf Architects. She lists her committee interests as 
the Committee on the Environment and the Legislative 
Committee. Welcome aboard, Christina. 


DINA C. FREDRICKSON, Associate AIA 
Poli & Cuteri Architects, Inc. 

Dina is the most recent mem- 
ber from the staff of Poli & 
Cuteri. She is a graduate of 
CMU, and a former project 
director at PHASE. She has 
particular interests in urban 
housing development, vol- 
unteers for the Renovation In- 
formation Network and sits 
on the Board of Directors of CTAC. In her spare time she 
enjoys biking and running. She is interested in the Pro- 
fessional Development Committee of AIA Pittsburgh be- 
cause "I believe there is no limit to what a person can learn, 
only to what he or she wants to learn." Jump right in, Dina. 
There's a lotto be learned around here!! Welcome aboard. 


CONTRACTORS" 


A LISTING OF AREA CONTRACTORS AND THEIR PROFESSIONAL SERVICES. To include your firm in this directory, call Tom Lavelle at 882-3410. 


W AIC, INC. 

128 Hanover Street, Carnegie, PA 15106 
PHONE: 276-7577 FAX: 276-7578 

CONTACT: Robert A. Ardolino 

Commercial / Construction management 
General / Interior / Renovations 


E BRIDGES 

1300 Brighton Road, Pittsburgh, PA 15233 
PHONE: 321-5400 FAX: 321-9823 

CONTACT: Paul R. Bridges 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


Bi J. R. BUNN, INC." 

717 Millers Run Road, McDonald, PA 15057 
PHONE: 221-7144 FAX: 257-4456 

CONTACT: Jim Bunn 

Commercial / Construction management 
Industrial / General 


I BURCHICK CONSTRUCTION CO., INC." 
500 Lowries Run Road, Pittsburgh, PA 15237 
PHONE: 369-9700 FAX: 369-9991 

CONTACT: Joseph E. Burchick 

Commercial / Construction management 
General / Industrial / Interior / Renovations 


I BURNS & SCALO ROOFING CO., INC. 
400 Bursca Drive, Suite 402, Bridgeville, PA 15017 
PHONE: 221-6300 FAX: 221-6262 

CONTACT: Jack F. Scalo, President 

Commercial / Industrial / Residential 
Roofing sheetmetal / Architectural panels 


E F.J. BUSSE CO., INC." 

P.O. Box 8540 

Pittsburgh, PA 15220 

PHONE: 921-1231 FAX: 921-9861 

CONTACT: John Paul Busse 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


W CMI GENERAL CONTRACTORS, INC. 
9800 McKnight Road, Pittsburgh, PA 15237 
PHONE: 369-9220 FAX: 369-9223 

CONTACT: Doug Gawronski 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


E CRUMP INCORPORATED " 

21 Yost Blvd., Suite 502, Pittsburgh, PA 15221 
PHONE: 829-5100 FAX: 829-5107 

CONTACT: Scott H. Wardle 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


E DiCICCO CONTRACTING CORPORATION " 
1009 Beaver Grade Road, Suite 200 

Coraopolis, PA 15108 

PHONE: 262-3540 FAX: 269-6699 

CONTACT: Samuel E. DiCicco 

Commercial / Construction management 
General / Industrial / Interior Renovations 


Ii DICK CORPORATION" 

P.O. Box 10896, Pittsburgh, PA 15236 

PHONE: 384-1320 FAX: 384-1215 

CONTACT: John R. Bonassi 

Commercial / Construction management 
Exterior / Highway / Industrial Interior / 
Renovations 


W P.J. DICK INCORPORATED 

P.0. Box 98100, Pittsburgh, PA 15227-0500 
PHONE: 462-9300 FAX: 462-2588 

CONTACT. Charles S. Pryor 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations / Institutional 


@ FLYNN CONSTRUCTION, INC. 

610 Ross Avenue, Wilkinsburg, PA 15221 
PHONE: 243-2483 FAX: 243-7925 

CONTACT: Thomas O'Connor 

Commercial / Construction Management 
Exterior / General / Interior / Renovations 


W GENERAL INDUSTRIES 

15 Arentzen Blvd., Charleroi, PA 15022 

PHONE: 483-1600 FAX: 483-0990 

CONTACT: Donald Ivill 

Commercial / Exterior / General / Industrial 
Interior / Renovations 


IW HARCHUCK CONSTRUCTION CO., INC. 
122 Kerr Road, New Kensington, PA 15068 
PHONE: 339-7073 FAX: 339-7076 

CONTACT: David A. Harchuck 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


W KACIN, INC. 

795-22 Pine Valley Drive, Pittsburgh, PA 15239 
PHONE: 327-2225 FAX: 733-5993 

CONTACT: Jeffrey D. Ferris 

Commercial / Construction management 
General / Industrial / Interior / Renovations 
Residential 


"Member of the MASTER BUILDERS' ASSOCIATION. 


@ KUSEVICH CONTRACTING, INC. 

P.0. Box 95042, 

Pittsburgh, PA 15223 

PHONE: 782-2112 FAX: 782-0271 

CONTACT: George Kusevich, Jr. 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations / Institutional 


Bi LANDAU BUILDING COMPANY" 

9855 Rinaman Road, Wexford, PA 15090 

PHONE: 935-8800 FAX: 935-6510 

CONTACT: Thomas A. Landau 

Commercial / Construction management 
General / Industrial / Interior / Renovations 


m MARCO CONTRACTORS, INC. 

377 Northgate Drive, PO Box 515, 

Warrendale, PA 15086 

PHONE: 935-8160 FAX: 935-8159 

CONTACT: Martin R. Smith 

Commercial / General Contractors 
specializing in Retail Build Outs / Interior 
Renovations 


B A. MARTINI & CO., INC.” 

320 Grant Street, Verona, PA 15147 

PHONE: 828-5500 FAX: 828-6488 

CONTACT: Angelo Martini, Sr. 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


Œ MISTICK CONSTRUCTION 

1300 Brighton Road, Pittsburgh, PA 15233 
PHONE: 322-1121 FAX: 322-9336 

CONTACT: Robert Mistick 

Commercial / Construction management 
Exterior / General / Interior / Renovations 
Residential 


E MOSITES CONSTRUCTION COMPANY" 
4839 Campbells Run Road, Pittsburgh, PA 15205 
PHONE: 923-2255 FAX: 788-1169 

CONTACT: M. Dean Mosites 

Commercial / Construction management 
Exterior / General / Highway / Industrial 
Interior / Renovations 


W NELLO CONSTRUCTION COMPANY 

3 Glass Street, Carnegie, PA 15106 

PHONE: 276-0010 FAX: 276-8123 

CONTACT: Janet Torriero 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


B PDG ENVIRONMENTAL, INC. 
102 Technology Drive, Export, PA 15632 
PHONE: 325-1449 FAX: 327-3717 
CONTACT: Shawn P. Regan 

Asbestos abatement contractor 


E RECCO CORPORATION 

1046 Pittsburgh Street, Springdale, PA 15144 
PHONE: 274-2000 FAX: 274-2001 

CONTACT: Lew Thomas 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations / Residential 


IB REPAL CONSTRUCTION CO., INC. 
2400 Ardmore Blvd., Suite 400, 

Pittsburgh, PA 15221 

PHONE: 271-3700 FAX: 271-3866 

CONTACT: Bill Palmer, Jr. 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations / Residential 


I TEDCO CONSTRUCTION CORPORATION" 
TEDCO Place, Carnegie, PA 15106 

PHONE: 276-8080 FAX: 276-6804 

CONTACT: Beth Cheberenchick 

Commercial / Construction management 
Exterior / General / Industrial / Interior 
Renovations 


m JOSEPH VACCARELLO, JR., INC." 
P.O. Box 663 

Carnegie, PA 15106 

PHONE: 276-2755 FAX: 276-7985 
CONTACT: Gary Dickinson 

Commercial / Highway / Industrial 
Residential / Bulk Excavation 

Site Development 


Ii VOLPATT CONSTRUCTION 
CORPORATION" 

250 Curry Hollow Road, Pittsburgh, PA 15236 
PHONE: 653-5454 — FAX:653-5755 

CONTACT: Raymond A. Volpatt 

Commercial / Construction management 
General / Industrial / Interior / Renovations 


@ WJG CONTRACTING, INC. 

P.O. Box 4286, Pittsburgh, PA 15203-0286 
PHONE: 381-7098 FAX: 381-7698 

CONTACT: William J. Gormley, Jr. 

Commercial / Construction management 
Exterior / General / Interior / Renovations 
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THE MARK OF A GREAT ARCHITECT IS IN THE DETAILS. 
AND WE CAN TAKE CARE OF THEM. 


Your needs are as diverse as your ideas. [he Andersen 
Commercial Group is a team of window specialists who can 
accommodate those needs down to your smallest concern. We 

can assist with preliminary design or payback analyses. 


Offer custom window ideas or details on joining systems. 


Fill you in on performance data, code compliance or 


energy facts. For more information, call the Andersen 


Commercial Group at 1.800.299.9029. Or contact Claude Dilanni, our Pittsburgh area 


specialist, at 330.758.6793. He can show you Andersen commercial window 


solutions in great detail. 
ANDERSEN COMMERCIAL GROUP 


THE MASTER BUILDERS ASSOCIATION OF WESTERN PENNSYLVANIA (MBA) 


Building Excellence 
Call For Entries 


WANTED: Projects with award-winning potential for submission 

m in the 1997 Master Builders Association (MBA) Building 
Excellence Awards Program. Built by qualified MBA contrac- 
tors. Designed by architects who demand the very best in 
quality and performance. 


The MBA congratulates the following AIA members and MBA 
contractors for creating Building Excellence Awards winners 
in 1996: 

TURNER CONSTRUCTION/UDA ARCHITECTS - Carnegie Mellon University Center 


LANDAU BUILDING CO./INDOVINA ASSOCIATES ARCHITECTS — Kid's Kingdom, Pittsburgh Zoo 
MASCARO CONSTRUCTION CO./MACLACHLAN, CORNELIUS & FILONI - Heinz Hall Renovation 


Call Ann Billak at 922-3912 for information on entering your award- 
winning project in this prestigious competition. 


A LISTING OF AREA ENGINEERS AND THEIR PROFESSIONAL SERVICES. To include your firm in this directory, call Tom Lavelle at 882-3410. 


W ACKENHEIL ENGINEERS, INC. (WBE Cert.) 
1000 Banksville Road, Pittsburgh, PA 15216 
PHONE: 531-7111 FAX: 531-4334 

CONTACT: Gary L. Van Balen, PE. 

Testing & Inspection / Civil / Construction 
Consulting / Environmental / Geotechnical 


W ALMES & ASSOCIATES, INC. 

Four Triangle Drive, Suite 200 

Export, PA 15632 

PHONE: 327-5200 FAX: 327-5280 

CONTACT: Blaise E. Genes 

Testing & Inspection / Blasting Vibrations 
Civil / Consulting / Construction 
Environmental / Geotechnical / Structural 
Transportation 


IW ASTORINO BRANCH ENGINEERS, INC. 
227 Fort Pitt Boulevard, Pittsburgh, PA 15222 
PHONE: 765-1700 FAX: 471-5726 

CONTACT: Patrick I. Branch, P.E. 

Civil / Consulting / Electrical 
Environmental / Mechanical / Structural 


E BURT HILL KOSAR RITTELMANN 
ASSOCIATES 

400 Morgan Center, Butler, PA 16001 
PHONE: 285-4761 FAX: 285-6815 
CONTACT: David R. Linamen, PE. 
Electrical / Mechanical 


W CIVIL & ENVIRONMENTAL 
CONSULTANTS, INC. 

601 Holiday Drive, Foster Plaza 3 

Pittsburgh, PA 15220 

PHONE: 921-3402 FAX: 921-1815 

CONTACT: Gregory P. Quatchak, P.E. 

Testing & Inspection / Civil / Construction 
Consulting / Environmental / Geotechnical 


W CLAITMAN ENGINEERING ASSOC., INC. 


1340 Old Freeport Road, Pittsburgh, PA 15238 
PHONE: 963-6700 FAX: 963-7217 

CONTACT: Robert Rosenthal 

Consulting / Mechanical 


E CONWAY ENGINEERING 
Investment Building 

235 4th Avenue, Suite 1408 
Pittsburgh, PA 15222 

PHONE: 765-0988 FAX: 765-2530 
CONTACT: Bob Conway 
Consulting / Structural 


E DODSON ENGINEERING, INC. 

420 One Chatham Center, Pittsburgh, PA 15219 
PHONE: 261-6515 FAX: 261-6527 

CONTACT: Herbert J. Brankley, P.E. 

Consulting / Mechanical 


@ ELWOOD S. TOWER CORPORATION 
8150 Perry Highway, Suite 319, 

Pittsburgh, PA 15237 

PHONE: 369-7777 FAX: 364-8115 
CONTACT: David E. Tower 

Consulting / Electrical / Mechanical 
Telecommunications 


W ENGINEERING MECHANICS, INC. 

4636 Campbells Run Road, Pittsburgh, PA 15205 
PHONE: 923-1950 FAX: 787-5891 

CONTACT: Daniel Grieco, Jr., P.E. 

Testing & Inspection / Geotechnical 
Consulting / Environmental 

Blasting Vibrations 


E FIRSCHING, RUSBARSKY AND WOLF 
ENGINEERING, INC. 

4240 Greensburg Pike, Pittsburgh, PA 15221 
PHONE: 271-5090 FAX: 271-5193 

CONTACT: Daniel J. Wolf / David D. Rusbarsky 
Consulting / Mechanical 


W P. L. FRANK, INC. 

5850 Ellsworth Avenue, Suite 301 

Pittsburgh, PA 15232 

PHONE: 361-7707 FAX: 362-3062 

CONTACT: Philip Frank, P.E. 

Testing & Inspection / Construction 
Consulting / Environmental / Mechanical 


E THE GATEWAY ENGINEERS, INC. 
1011 Alcon Street, Pittsburgh, PA 15220 
Pittsburgh, PA 15239 

PHONE: 921-4030 FAX: 921-9960 
CONTACT: Ruthann L. Omer, P.E., President 
Civil 


E GIPSON ENGINEERING 

122 Kerr Road, P.O. Box 14359 
Pittsburgh, PA 15239 

PHONE: 339-2911 FAX: 339-8814 
CONTACT: Stephen R. Gipson, P.E. 
Consulting / Electrical / Mechanical 
Structural 


W HORNFECK ENGINEERING, INC. 
1020 North Canal Street, Pittsburgh, PA 15215 
PHONE: 781-1500 FAX: 781-5593 

CONTACT: Richard W. Petrie, P.E. 

Consulting / Electrical / Instrumentation 
Lighting / Telecommunications 


W L. ROBERT KIMBALL & ASSOCIATES 
415 Moon Clinton Road 

Moon Township, PA 15108 

PHONE: 262-5400 FAX: 262-3036 

CONTACT: Thomas L. Blank, CIH, CSP 
Asbestos Management / Environmental 
Site Assessments / Indoor Air Quality 
Lead Based Paint Management 

Radon Testing-Mitigation 

Industrial Hygiene-Safety 


Æ LL! TECHNOLOGIES DESIGN GROUP 
806 Penn Avenue, Pittsburgh, PA 15222 
PHONE: 338-0700 FAX: 338-0701 

CONTACT: Charles P. Haynes 

Testing & Inspection / Construction 
Consulting / Electrical / Environmental 
Mechanical / Telecommunications 
Structural 


E LENNON, SMITH, SOULERET 
ENGINEERING 

1836 Broadhead Road 

Aliquippa, PA 15001-4301 

PHONE: 378-3000 FAX: 375-6950 
CONTACT: Daniel S. Gilligan 

Civil / Consulting / Environmental 


E PETER F. LOFTUS DIVISION 
Eichleay Engineers Inc., 6585 Penn Avenue 
Pittsburgh, PA 15206-4407 

PHONE: 365-3457 FAX: 365-3304 
CONTACT: Samuel C. Lyon 

Civil / Consulting / Electrical 
Mechanical / Structural 
Telecommunications 


W CARL J. LONG & ASSOCIATES 

One Gateway Center, 5 West, Pittsburgh, PA 15222 
PHONE: 471-9100 FAX: 471-5468 

CONTACT: John Wilhelm 

Electrical / Telecommunications 


IB MAZZA ENGINEERING 

ASSOCIATES, INC 

236 Center Grange Road, Aliquippa, PA 15001 
PHONE: 728-8110 FAX: 728-8559 

CONTACT: Jacqueline K. Mazza 

Civil / Consulting / Mechanical / Structural 
Transportation 


W MEUCCI ENGINEERING, INC. 
409 EIk Avenue, Carnegie PA 15106 
PHONE: 276-8844 FAX: 276-2960 
CONTACT: James B. Fath, P.E. 
Consulting / Electrical / Mechanical 


W MURRAY ASSOCIATES, INC. 

413 Penn Avenue, Turtle Creek, PA 15145 
PHONE: 823-2020 FAX: 824-7302 
CONTACT: Paul J. Messineo, Jr. 
Structural / Civil / Geotechnical 
Environmental / Testing & Inspection 
Construction 


E POLYTECH, INC. 

Two Gateway Center, Suite 620 

Pittsburgh, PA 15222 

PHONE: 355-2096 FAX: 355-2376 

CONTACT: Michael C. Moore 

Civil / Consulting / Electrical 
Environmental / Mechanical / Structural 
Transportation 


m PSI 

850 Poplar Street, Pittsburgh, PA 15220 

PHONE: 922-4000 ext. 220 FAX: 922-4043 
CONTACT. Jeff Macedonia 

Testing & Inspection / Civil / Construction 
Consulting / Environmental / Geotechnical 


E RCF ENGINEERS, INC. 

Fourth Floor, 209 Sandusky Street 

Pittsburgh, PA 15212 

PHONE: 231-5500 FAX: 231-6427 

CONTACT: Mark S. Wolfgang, P.E., President 
Testing & Inspection / Consulting 
Electrical / Environmental / Mechanical 
Telecommunications 


@ SAI CONSULTING ENGINEERS, INC. 
300 Sixth Avenue, Pittsburgh, PA 15222-2571 
PHONE: 392-8750 FAX: 392-8785 

CONTACT: Walter S. Krasneski, Jr. 

Testing & Inspection / Civil / Consulting 
Structural / Transportation 


E SE TECHNOLOGIES, INC. 

98 Vanadium Road, Bridgeville, PA 15017 
PHONE: 221-1100 FAX: 257-6103 

CONTACT: Frank Gentile 

Asbestos & lead based paint management 
Testing & Inspection / Civil / Construction 
Consulting / Electrical / Environmental 
Geotechnical / Mechanical / Structural 
Telecommunications 


@ STRUCTURAL ENGINEERING CORP. 
Centre City Tower, Suite 1200 

650 Smithfield Street 

Pittsburgh, PA 15222 

PHONE: 338-9000 FAX: 338-0051 
CONTACT: Dennis A. Roth, P.E. 

Structural 


E TRANS ASSOCIATES ENGINEERING 
CONSULTANTS, INC. 

2419 Baldwick Road 

Pittsburgh, PA 15205 

PHONE: 937-8070 FAX: 937-8071 

CONTACT: Sandra Sabo 

Civil / Consulting / Transportation 

Traffic studies and design / Parking studies 


TOD WILLIAMS, FAIA to deliver the 1997 Gold Medal Lecture 


IA Pittsburgh is adding a new dimension to an 
the 1997 Gold Medal 
Lecture, the chapter will feature our picks for fu- 


old tradition. Beginning with t 
ture recipients of the award, in addition to past and present 
winners. 


Tod Williams, FAIA, received his 
from Princeton University in 1965, read Architecture at 


undergraduate degree 


Cambridge University in 1966 and received his Masters of 


Fine Arts and Architecture from Princeton in 1967. He 
began his career by working for Richard Meier from 1967 
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- 1973 and has been principal in his own firm for the past 
twenty years. The partnership of Tod Williams Billie Tsien 


and Associates was formed in 1986. Williams has taught 
architecture at a number of schools including Cooper Union 


w 


nd the University of Texas. He has received numerous 
awards and been the recipient of both New York State Coun- 


cil on the Arts and National Endowment for the Arts grants. 


He has published extensively. 


In addition to his institutional architecture, he and partner 


Tsien have presented an installation at the Walker Art Mu- 
seum in Minneapolis and collaborated with the Elisa Monte 
Dance Company and composer Glenn Branca in 


Amsterdam. Some of his well known architectural works 


include the Eisenberg Residence, the Spiegel Pool House, 


Feinberg Hall at Princeton University, the Whitney Mu- 
seum of American Art Downtown Branch, a large dormi- 


tory and dining facility at the University of Virginia, an 
addition and renovation to the Phoenix Museum of Art, 


and the new research facility for the Neurosciences Insti- 


tute in LaJolla. Current projects include the Museum of 
American Folk Art in New York City, the East Asian Stud- 
ies Center at the University of California, Berkeley, and 


aquatic centers for the Emma Willard School and the 
Cranbook School. 


AIA Pittsburgh would like to thank both The Mas- 
ter Builders Association and The Master Interior 
Contractors Association for their generous spon- 
sorship of the Gold Medal Lecture. 


Monday, September 15 
Reception at 6:00 p.m. 
Lecture begins at 7:00 p.m. 
Byham Theater 


Tickets may be purchased from AIA Pittsburgh. 
Call 471-9548. Tickets are $10 for students 
and $25 for all others. 


"The work of Tod Williams Billie Tsien and 
Associates represents a timeless modern 
approach to architecture. Their designs have 
a sculptural quality which occupants 
experience as participants rather than 
merely observers. Form plays against form 
in what at first may seem to be an idiosyn- 
cratic manner, and yet the spaces which are 
created function such that one 1s encouraged 
to explore their subtleties. The use of 
materials is as sparse as the forms they 
create, but it is this thoughtful simplicity 
which gives their work its power.” 

— Jon Suit, ATA 


ABOVE LEFT: Billie Tsien and Tod Williams 
ABOVE: Sketch of Museum of American Folk Art 
by Tod Williams. 


Member Meetings 


SEPTEMBER 25 


AIA Pittsburgh Town Meeting — ts 
at John Tisdel Distributing, Inc. 
Join us for the Town Meeting at 

John Tisdel Distributing, Inc. in Bri idgevi ille 
on Thursday, September 25, from 6-8 p.m. i 
The Tisdel showroom features high en 
appliances such as SubZero, Thermidor 
more, set in ‘vignettes’, to help you ctu 
how they'll look in a room. AIA Pittsbur 
thanks Tisdel Distributing for spor 
our town meeting. Call 471-9548 to R 
by Bose 22. | 


OCTOBER 2 20 


1997 Design Awards 

At the Byham Theater. Elegant ho! 
reception at 6:30 pm, Awards presentati 
keynote Speaker at7 pm. 

ur ee Columns for mor 


The Inn 


New Construction Cambridge, Massachusetts Architect: Graham Gund 


Kolbe & Kolbe PREMIUM WOOD WINDOWS and DOORS 
From products simple and economical, 


to specialty creations of incredible RECENT KOLBE & KOLBE 
beauty, Kolbe’s fine wood windows and PROJECTS INCLUDE: 


patio doors are the creative elements 


for unparalleled architectural freedom. * Nevillewood Clubhouse 
* Nevillewood Carriage Houses 


* Nevillewood Private Residences (several) 
* Southpointe Country Club 
* Chestnut Ridge Condominiums 


As a company who specializes in 
custom arrangements and whose 
quality is absolute, Kolbe & Kolbe 


manufactures ideas into spectacular * Fox Chapel Presbyterian Church 
reality. * Westminster Presbyterian Church 
Kolbe & Kolbe windows are available in * D.T. Watson Rehabilitation Center 
both standard and custom sizes, * Curry Senior Citizens Home 
custom designs, aluminum clad or * Grace Manor Nursing Home 


maintenance-free K-Kron finishes in a 


[| 
variety of beautiful colors with every E 
glazing option available, backed by a E 


20 year warranty. 
! BUILDING PRODUCT CENTERS 
For new construction or replacement, 
commercial or residential applications, WEE PA : et c 6 - 1600 Jefferson Ave. 
asnington Ittsburg 
Kolbe & Kolbe has nearly 50 years of (412) 222-6100 (Toll Free 412) 561-6610 
experience In fulfilling architectural McMurray, PA Rt. 19 at Donaldson's Crossroads 
demands for uncompromising quality, (412) 941-4800 
superior design and creative versatility. Now in WEXFORD, PA Perry Highway (Rt. 19) 


(412) 933-3220 across from Wright Pontiac 


